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ERBID2 

Business Plan    



Destination 
Development

Market Relevance

Food & Drink Cultural Explorers
Young Actives
Conference & Meetings

Watersports Fun by the Sea Families
Young Actives

Geopark Young Actives
Cultural Explorers
Fun by the Sea Families

Culture & Events All segments (event 
specific)

English Riviera 
Destination Plan - 2030



2024 

Marketing Themes

On the 
Water Culture

Food & 
Drink

Relax

Nature



Appointment of FOUR 
National PR Agency

• #EnglishRiviera

• Importance of branding
• Dedicated spokespersons 
• Press Releases
• Press Visits  



National Advertising  



Digital Campaigns Paid digital 
running 

throughout 
the year

Four main campaigns:

1. ‘Always On’
2. Summer Family
3. What’s On
4. The “Big 5”

Aims: to extend the season and attract 
new visitors whilst aligning with the DMP.



Website

1 million
Users each 

year £75k
Invested each 

year

2,500
Pages of 
content



Website Insights
70%

Users are on 
mobile

25-34yo
The largest 
age bracket

● Torquay & Brixham
● Things To Do
● What’s On
● Top 10 Beaches
● English Riviera Webcams
Most popular topics on the 
website in 2023



Industry 
average open 
rate is 20.44%, 
and average 
click through 
rate is 2.25%.

Consumer

Newsletters

33%
Av. Open Rate 

in 2023

3%
Av. Click 

Through Rate 
in 2023



Social Media

7.4m
People reached 

via organic 
social in 2023

Industry average 
engagement rates 
are between 1-5%. 

Ours are 3-6% 
depending on 
platform.

● Coastal
● Brixham
● Events
● Aerial
● UGC

Topics tend to get the highest 
engagement across platforms



User Generated Content



Free access for all BID partners

Over 3000 copyright-free images and videos

Marketing toolkit for key events

Press / PR / advertising

Continued investment in new creative assets

englishriviera.barberstock.com

Image Library    



Free publications to help showcase the English Riviera

NEW! TWO Accommodation Directories

● Hotels, Guest Houses and B&Bs

● Self-catering, Holiday and Camping/Touring Parks

Updated - Things to Do Directory

Updated - English Riviera A2 map

The Agatha Christie Mile…and More

Printed Materials



● Open All Year - 7 Days Per Week.
● Around 70,000 visitors  
● Top FAQ - Agatha Christie
● Selection of travel books and Agatha Christie merchandise.
● Meet and Greet for Cruise Ship Passengers.

Visitor Information Centre    



• Groups Marketing
• Conferences & Events 
• Cruise English Riviera 
• International Visitors 

Special Projects 



New Event Partnership:
£600k over 3 years  



THANK YOU!Thank you!
Q&As
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